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GOVERNMENT COLLEGE (AUTONOMOUS)RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A™ Grade)
(W.e.f. 2023-24 Admitted Batch)
| BBA (Digital Marketing) Semester — |
122601: FUNDAMENTALS OF COMMERCE

MODEL PAPER

Time: 2 % Hours. Max Marks: 50
SECTION -B
Answer ALL questions. (3%x10 = 30 Marks)
1. Define Commerce. Explain the Role of commerce in economic development
2. Explain the concepts of National Income.
3. Define Accounting. Explain the Objectives of Accounting
4. Define taxation. What are the types of taxes
5. Explain the E-mail marketing. What are the advantages and disadvantages of E-mail marketing
Answer All the questions. (12x1 =12 Marks)
6. Export
7. Import
8. GDP

9. Per Capita Income
10. Micro Economics
11. Accounting Cycle
12. Cost accounting

13. GAAP

14. Direct Tax

15.CBDT

16.SEO

17.ROI

18. Match the following. (4x1 = 4 Marks)
1. Domestic Trade [ ] A) Double Entry
2. World Bank [ ] b) Within Country
3. WTO [ ] c) Jan 1 1995
4. Balance of payments [ ] d) IBRD

19. Match the following. (4x1 = 4 Marks)

1. Substitute Goods a) Price Maker
b) Price Taker
) Tea & Coffee

d) Tea & sugar

2. Complementary Goods
3. Perfect Competition
4
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Imperfect Competition



GOVERNMENT COLLEGE (AUTONOMOUS)RAJAMAHENDRAVARAM

(Re-Accredited by NAAC with “A™ Grade)
(W.e.f. 2023-24 Admitted Batch)
| Year BBA — (Digital Marketing) — Semester — |

122602: Business Organization

Time: 2 ¥ Hours.

Answer any THREE of the following.

1. Explain the Classification of Business Activities.

MODEL PAPER

Max Marks: 50

SECTION-A

(3x10 = 30 Marks)

2. What are the differences between Private Company and Public Company?
3. Define Plant Layout. Explain the types of Plant Layout.
4. Distinguish between Rationalization and Nationalization

5. Explain the Block Diagram of the Computer.

Answer All the questions.

6. Trade

7. Profession

8. Co-Operatives

9. One Person Company
10. Plant Location
11. Optimum Size

12. Business Combination

13. Horizontal Business Combination

14. Amalgamation
15. Internet
16. Computer

17. Firewalls
18. Match the following.

1.

2.
3.
4

CPU

HTML

111 Generation of Computer
URL

19. Match the following.

1.
2.
3.
4.

Industry
Commerce
Internal Trade

Joint Stock Company

— ———

— ———

(12x1 = 12 Marks)

(4x1 = 4 Marks)

]

]
]
]

A) Universal Resource Locator
B) Integrated Circuit Based

C) Central Processing Unit

D) Hyper Text Markup Language

(4x1 = 4 Marks)

]

]
]
]

A) Buying and Selling of Goods within Country
B) Limited Liability

C) Production of Goods and services

D) Distribution of Goods and services



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)
| Year BBA — (Digital Marketing) SEMESTER-II
COURSE CODE: 222603
COURSE TITLE: FUNDAMENTALS OF DIGITAL MARKETING
MODEL PAPER

Time: 2 %2 Hours Max Marks: 50

SECTION - A (5%3 = 15Marks)

Answer any FIVE of the following.
. History of Digital Marketing
CRM

. Marketing Automation tools

. Online advertising

. Influencer Marketing

. Need of Email

. Mobile Marketing

. Blogs

ONOUTA WN P

SECTION -B (5x7 = 35Marks)
Answer ALL questions

9. Define the Digital Marketing and Explain about scope and need of DM ?
(OR)
10. Explain the Concept and approaches to DM ?

11. Explain Marketing Automation Softwares.
(OR)
12. Explain How does marketing automation help marketers.
13. Briefly explain the Digital Marketing mix.
(OR)
14. Difference between influencer marketing and celebrity endorsements.

15. Define Email Marketing and Types of Emails.
(OR)
16. What is mobile Marketing? Explain Overview of the B2B and B2C Mobile
Marketing.

17. What is a Blog and explain the types of blogs.

(OR)
18. Explain the Tags, Widgets, Blog Optimization, and Blog Stats.



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)
| Year BBA — (Digital Marketing) SEMESTER-II
COURSE CODE: 222604
COURSE TITLE: E - Marketing
MODEL PAPER

TIME: 2% Hours Max. Marks: 50
SECTION-A
Answer the following Questions. 5x7=35 M

1. State the various Strategies of Lead Generation.
(Or)
2. Categorize the different types of Landing Pages.
3. Develop the steps involved in A/B Testing.
(Or)
4. Convert the Leads into Sales.
5. Explain the Scope of E-Marketing
(Or)
6. Show the Comparison between Internet marketing, Digital marketing and E-marketing.
7. ldentify the Objectives of Online Advertising.
(Or)
8. State the list of various Lead Generation Platforms.
9. Discuss the Steps involved in Creation of Website.

(Or)
10. Organize the distinguished E-marketing Tools and Techniques.
SECTION-B
Answer Any FIVE of the following. 5x3=15M

11. Define Thank You Page.

12. Elucidate about Landing Page

13. Understanding of Lead Funnel.

14. Write about Influencer Marketing

15. Present meaning of Affiliate Marketing.
16. Define Direct Response Medium

17. Give the meaning of E-Store front

18. Elucidate about Blogging.
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GOVERNMENTCOLLEGE (AUTONOMOUS) RAJAMAHENDRAVARAM
(Re-AccreditedbyNAACwith“A+”Grade)
1 Year B.Com - (General section 1&I1, | BBA(DM),l BIFS) semester-11
PRINCIPLES OF HUMAN RESOURCE MANAGEMENT

Maximum marks:50

Section(A)

Answer any 5 of the following Questions (5x7=35M)

Explain the Nature, Scope Of HRM (BL2)

Discuss the Functions of HRM (BL4)

Organise Job Analysis Process?(BL3)

Explain Selection Process (BL2)

Explain difference between executive development and employee training? (BL2)
Explain different Methods of Training (BL2)

Explain the Components of Compensation? (BL2)

Briefly discuss about Disputes Resolution Mechanism?(BL3)

Section (B)
Answer any 5 of the following Questions (5%x3=15M)
Objectives of HRM (BL1)
Policies of HRM (BL1)
Analyze Job Description (BL1)
Objectives of Job Analysis (BL1)
Executive Development (BL1)
Designing of a training Program (BL1)
Objectives of compensation (BL1)
Participants in collective Bargaining (BL1)



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)
Il Year BBA - (Digital Marketing) SEMESTER-III
COURSE CODE: 322606
COURSE TITLE: SOCIAL MEDIA MARKETING

MODEL PAPER

TIME: 2% Hours

SECTION-A

Answer the following Questions.

1.

10.

Categorize the various Blogging Platforms.
(Or)
State the various types of Social Media Websites.
Explain about Sharing Content on Social Media.
(Or)
Describe the Do’s and Dont’s of Social Media .
Summarize about Social Media Strategies.
(Or)
Elaborate the process of Social Media Optimization.
Explain about Social Media platforms for Marketing.
(Or)
Support Establishing Relationship with Customers.
Discuss about Automation and Social Media.
(Or)
Determine the Managing Tools of Social Media.
SECTION-B

Answer Any FIVE of the following.

11.
12.
13.
14.
15.
16.
17.
18.

Elucidate about E-Mail.

Categorize the various Mobile Apps.

Discuss about Book Marking Websites.

State about Social Media Management.

Determine the Tips of Social Media Marketing.

Define Social Media ROI.

Summarize about LinkedIn.

Elaborate about Social Media and other types of Marketing.

Max. Marks: 50

5x7=35M

5x3=15M



GOVERNMENT COLLEGE AUTONOMOUS RAJAMAHENDRAVARAM
11 BBA (DIGITAL MARKETING)
SEMESTER I
COURSE CODE: 322607::SEARCH ENGINE MARKETING MODEL
PAPER
TIME: 2 % Hours Max. Marks: 50
SECTION-A
Answer the following Questions. 5x7=35 M
1. Define Search Engine Marketing and Explain the importance of Google search
(OR)
2. State the Characteristics of Google Ads.
3. Define PPC and Explain its Functions.
(OR)
4. Determine the usage of multiple match types .
5. Compare Manual bid management with Automated bid management.
(OR)
6. . Discuss about Google Ads bidding strategies.
7. Explain the Objectives and Goals of Performance tracking set campaign.
(OR)
8. . Discuss about Effective Landing pages.
9. Explain the other techniques of SEM management.
(OR)
10. State various strategies to optimise display network campaigns.

SECTION-B
Answer Any FIVE of the following. 5x3=15 M
1. Explain Marketing overview.
2. PPC Definition.
3. Bidding strategies.
4. What is meant by Re-marketing?
5. Discuss about Display & Video Marketing.
6. Benefits from search Behaviour.
7. Explain Google Ads.
8. Define Setting objectives, goals



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)
Il Year BBA — (Digital Marketing) SEMESTER-III
COURSE CODE: 322608
COURSE TITLE: SEARCH ENGINE OPTIMIZATION
MODEL PAPER

TIME: 2% Hours Max. Marks: 50
SECTION-A
Answer the following Questions. 5x7=35 M

19. State the various Concepts of Search Engine Optimization.
(Or)
20. Categorize the difference between Static Pages and Dynamic Pages of a Website.
21. Explain about Search Engine Friendliness and Specific Rankings Page Coding.
(Or)
22. Describe Search Engine Optimization Analysis.
23. Summarize about Website Optimization.
(Or)
24. Elaborate the Importance of On-page SEO.
25. Explain about Performing and Implementing SEO.
(Or)
26. Support addressing a Copyright Violation.
27. Discuss the other Important Considerations in Website Ecosystem.

(Or)
28. Determine the SEO for Blogs, SEO for Content Management Systems and SEO for Local Search.
SECTION-B
Answer Any FIVE of the following. 5x3=15M

29. Elucidate Search Engines and Directories.

30. Categorize Website Architecture.

31. Discuss Managing Spiders/Robots.

32. Determine Crawler Issues.

33. State about Canonical URLSs.

34. Define Reciprocal links and Three-way links.

35. Summarize about Purchased links and link Networks.
36. Elaborate about RSS Feeds and Blogosphere.



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)
Il Year BBA — (Digital Marketing) SEMESTER-111
COURSE CODE: 322609
COURSE TITLE: WEB ANALYTICS
MODEL PAPER

TIME: 2% Hours Max. Marks: 50
SECTION-A
Answer the following Questions. 5x7=35 M

1. Give Overview of Web Analytics Platforms.
(Or)
2. Write about the Understanding and using Google Analytics Data.
3. Explain about Understanding Customers and their Shopping Behavior.
(Or)
4. Describe about attracting New Users.
5. Summarize the Collection of data using the Data Layer, Variables and Events.
(Or)
6. Elaborate the Usage of additional tags for Marketing and Remarketing.
7. Explain about the various Traffic Sources of a Website.
(Or)
8. Support the aspects that need to be incorporate while analyzing Website Traffic.
9. Discuss the Main KPIs about Web Listening.

(Or)
10. Determine the Free tools for Web Listening Analysis.
SECTION-B
Answer Any FIVE of the following. 5x3=15M

11. Elucidate Main KPIs about Digital Analytics.

12. Explain about Navigating Google Analytics Reports.
13. Discuss about Mobile App Analytics.

14. Determine the setting up of Google Tag Manager.
15. State about the Twitter Insights.

16. Define Event Tracking and Ad sense.

17. Summarize about creation of Data Driven Culture.
18. Elaborate the main Web listening platforms.



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAMAHENDRAVARAM

(Re-Accredited by NAAC with “A*” Grade)
(W.e.f. 2023-24 Admitted Batch)

Il Year BBA — (Digital Marketing) SEMESTER-III
MINOR: COURSE CODE: 322610

COURSE: CHANGE MANAGEMENT
TIME: 2 % Hours Max. Marks: 50

SECTION-A
Answer the following Questions. 5x7=35 M

1 Define and explain the concept of organizational change and its significance.

(On)
2 Apply different theoretical perspectives- contingency, resource dependence
3 Differentiate between continuous, incremental, discontinuous, and radical change.

(Or)
4 Explain the concepts of participative and directive change and their implication
5 Define and articulate the steps involved in the change management process.

(Or)
6 Apply the Force Field Analysis to assess change initiatives.

7 Implement effective stress management techniques to improve employee productivity.

(Or)
8. Analyze the challenges and opportunities of OD implementation in Indian public and
sectors.
SECTION-B

Answer Any FIVE of the following. 5x3=15M

1. Defining organizational change
2. Elucidate the importance of change management

3. Explain the Role of Change Agents

4.  Write about Levels of change

5. Explain about Removing road Blocks

6. Understand Employee Productivity

7. Significance of Organizational Development

8. Define Team building activities and exercises

private



GOVERNMENT COLLEGE (AUTONOMOUS)
RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A+” Grade
Il BBA (DM) SEMESTER-IV

COURSE CODE: 422611::AFFILIATE MARKETING
MODEL QUESTION PAPER

Time:2 12 Hrs Maximum marks : 50

Section— A
Answer all of the following Questions (5%7=35 M)

1. a) Define affiliate marketing and explain affiliate program payment methods.
Or
b) Describe trademark bidding tiered affiliate marketing cross selling and up selling.

2. a) Develop the steps in Enroll in an affiliate marketing program,sign up as an affiliate,login into
your affiliate account.
Or
b) Discuss how to Promote your affiliate program.

3. a) Categorize the different types of affiliate marketing.
Or
b) Define Email marketing and explain shopping directories Registration affiliates.

4. a) State the various Strategies to improve affiliate marketing.
Or
b) Explain how to overcome the challenges of affiliate marketing.

o

a) Discuss How to attract affiliates and explain Hosting and implementing an affiliate program.
Or
b) Describe Merchants/publisher management.

Section- B

Answer any 5 of the following Questions (5%3=15 M)
Explain Email spam.

Discuss about Monitoring affiliate performance and tracking sales.

Describe Organic search optimization.

Elucidate about Personal we-blogs.

Define File sharing affiliates.

State the challenges of affiliate marketing.

Explain Affiliate network service agreement.

Elucidate about Combating affiliated fraud.

N~ WNE



GOVERNMENT COLLEGE (AUTONOMOUS)
RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A+” Grade
Il BBA (DM) SEMESTER-IV

COURSE CODE: 422612:: SEARCH ENGINE OPTIMISATION-II
MODEL QUESTION PAPER

Time: 212 Hrs Maximum marks : 50

Section — A
Answer all of the following Questions. (5x7=35 M)

1. a) Present an Overview of Search Engine Optmization. (BT3)
Or
b) Explain the various Performance Metrics to measure the effectiveness of
Digital Marketing campaigns. (BT2)

2. a) Summarize about various Index statuses. (BT2)
Or
b) State about Managing Sitemaps and Explain adding a new sitemap and submitting it.
(BT1)

3. a) Explain about Core web vitals. Suggest the tips to improve Core web vitals.
Or
b) Develop enhancing SEO by using Logos and Review snippets. (BT6)

4. a) Memorize removing Manual Actions in Search Engine Optimization. (BT1)
Or
b) Examine managing security issues and reports effectively. (BT3)
5. a) Discuss about Legacy Tools and Reports. (BT2)
Or
b) List out the various URL parameters and web Tools for Search Engine

Optimization. (BT1)
Section- B

1. Answer any 5 of the following Questions. (5%3=15 M)
State about URL Inspection (BT1)

Determine View crawled page (BT3)

Explain Valid with warnings (BT2)

Define Discovered URLs (BT1)

Discuss about Accelerated Mobile Pages (BT2)

Support Breadcrumbs (BT5)

Implement Security & Manual actions (BT3)

Memorize About new version (BT1)

ONoGarwWNE



GOVERNMENT COLLEGE (AUTONOMOUS)
RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A+” Grade
Il BBA (DM) SEMESTER-IV

COURSE CODE: 422613:: SEMRush
MODEL QUESTION PAPER

Time:2 12 Hrs Maximum marks : 50
Section— A
l. Answer all of the following Questions. (5%7=35 M)
1. a) Define Semrush and Analyze Search Intent Instantly with Semrush- Keyword Research.

Or

b) How to Use Semrush for Keyword Research.

2. a) State that How to Track Your Keywords on Google (with Semrush),How to Use Semrush to
Track Keywords andPositions.
Or
b) Discuss about How to Track SERP Rankings with the Semrush
Position.
3. a) Explain various Ways to Make the Best of SEO Link Building with Semrush.
Or
b) Describe How We Built a New Back links,Fastest Back link Discovery Tool as a Semrush.
4. a) How to Use the Free Semrush Social Media Tool for Every Platform.
Or
b) How to Track SEO in Multiple Cities with Semrush.
5. a) Define SERP and explain SERP Features.
Or
b) How to Analyze Competitor Website Traffic with trends.
Section- B
Answer any 5 of the following Questions (5%3=15 M)
1. Keyword Research Checklist
2. How to Use Sem rush to Track Keywords andPositions
3. How To Measure SEO Share of Voice on Sem rush
4. Sem rush Back links Update 2021
5. Online Reputation Management
6. How to improve local SEO
7. How to Find Marketing Insights Using Audience Overlap
8. Competitor Insights



GOVERNMENT COLLEGE (AUTONOMOUS)
RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A+” Grade
Il BBA (DM) SEMESTER-IV

MINOR: COURSE CODE:422614:: TALENT MANAGEMENT
MODEL QUESTION PAPER

Time:2 12 Hrs Maximum marks : 50

Section — A

l. Answer all of the following Questions (5%7=35 M)

1. a) Explain the Meaning & Objectives, Role of Talent Management.
Or
b) Discuss about Key Processes of Talent Management.
2. a) Define Job analysis and Method of collecting information.
Or
b) Explain talent acquisition management solutions.
3. a) Describe about attraction and retention policies and programs.
Or
b) Explain elements of talent management.
4. a) Describe the Employee engagement strategies
Or
b) Explain about Leadership development.
5. a) Explain comprehensive approach to Retaining employees.
Or

b) Describe Sustainable and Reward Model Contemporary Talent Management

Issues and challenges.

Section- B
Il. Answer any 5 of the following Questions (5%x3=15 M)

Talent vs. knowledge people

Some suggestive tools for managing talent
Strategic Trends in Talent Acquisition
Use of assessment centers

Talent Audit

Building the talent pipeline

Employee retention

Voluntary Turnover

Nk~ E



Time:2 12

GOVERNMENT COLLEGE (AUTONOMOUS)
RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A+” Grade
Il BBA (DM) SEMESTER-IV

MINOR: COURSE CODE:422615:: TRAINING AND DEVELOPMENT
MODEL QUESTION PAPER

Hrs Maximum marks : 50

Section— A
Answer all of the following Questions (5%7=35 M)

1. a) Define Training and explain its objectives and importance.
Or

b) Describe emerging trends in training.

2. a) Explain the Role of training managers ,Administrators, Consultants, Designers and
Instructors.
Or
b) Discuss about Methods of Training Evaluation.
3. a) Explain Training Design, Factors affecting design of a training program.
Or
b) Describe Budgeting for training and explain types of cost involved in training programs.
4. a) Explain the various Types of training methods.
Or

b) Define Trainer and explain Trainer’s skills and style , Do’s and Don’ts for
Trainers.

5. a) Explain various Steps in the organization of Executive Development Programs.
Or
b) Explain the Meaning of Counselling and Process of Counselling.

Section- B
Answer any 5 of the following Questions (5%3=15 M)

1. Beneficiaries of Training

2. Evaluation process

3. CIRO Model.

4. Identification of Trainer

5. tips for effective implementation of training programs.
6. Job Rotation Method

7. Trainer’s roles

8. importance of Training for Managers



gk wn P

9.

GOVERNMENT COLLEGE (AUTONOMOUS) RAJAMAHENDRAVARAM
(Re-Accredited by NAAC with “A*” Grade)
BBA (Digital Marketing) - Semester -V
(W.e.f. 2020-21 Admitted Batch)

Model Paper Management Accounting

Time: 2 Y2 Hours Max. Marks: 50

SECTION-A
Answer any FIVE of the following: 5 X 3=15M
Define Management Accounting. Explain its Objectives?

Explain the Significance of Management Accounting?
Write about the Cash from Operations.

What are the limitations of Ratio Analysis?
From the following Balance Sheets, prepare a Schedule of Changes in Working Capital.

Liabilities 2016 2017  Assets 2016 2017
Capital 10,000 10,000 Cash 5,500 5,400
Profit & Loss Alc 5,200 15,400 Debtors 3,400 6,400
Long term loan 6,000 8,000 Stock 5,400 9,200
Short term loan 2,400 2,400 Long term
Creditors 3,600 3,600 Investments 7,000 12,000
Outstanding wages 1,400 800 Plant 10,600 9,600
Income tax payable 3,800 3,400 Prepaid insurance 400 800

32,400 43,600 32,400 43,600

Current Ratio 4:1, Quick Ratio 3.2:1, Current Liabilities 25,000. Find out Current assets,
working capital & Stock.

Need for Management Reporting?

Explain the Objectives of Budgetary Control?

SECTION-B
Answer any ALL questions: S5X7=35M
What are the differences between Cost Accounting and Management Accounting?
(OR)

10. Explain the Nature and Scope of Management Accounting?

11. Prepare a Balance Sheet from the particulars furnished hereunder :

Stock Velocity .6

Gross Profit Margin : 20%
Capital Turnover Ratio P2

Fixed Assets Turnover Ratio 4

Debt Collection Period : 2 months
Creditors Payment Period : 73 days
Gross Profit was Rs.60, 000

Excess of closing stock over opening stock was Rs.5, 000

Difference in Balance Sheet represents Bank Balance.

The entire sales and purchases are made on credit basis.
(OR)



12. The following are the profit and loss account and the Balance Sheet of XY Ltd. Company.

Dr Trading and profit &loss a/c
Particulars Rs. Particulars Rs.
To Opening Stock 10,000 By Sales 1,00,000
To Purchases 55,000 By Closing Stock 15,000
To Gross Profit 50,000
1,15,000 1,15,000
To Operating expenses 15,000 By Gross Profit 50,000
To Interest 3,000
To Selling Expenses 12,000
To Net Profit 20,000
50,000 50,000
Balance Sheet
Liabilities Rs. Assets Rs.
Y
Capitad 1,00,000 Land & Buildings 50,000
Profit & Loss Account 20,000 Plant & Machinery 30,000
Creditors 25,000 Stock 15,000
Bills Payable 15,000 Sundry Debtors 15,000
r Bills Receivables 12,500
e Cash at Bank 17,500
Furniture 20,000
r
e 1,60,000 1,60,000
g
uired to calculate the following Ratio’s.
a. Stock Turnover /Ratio
b. Current Ratio
c. Gross Profit Ratio
d. Net Profit Ratio
e. Liquidity Ratio
f. Proprietary Ratio.
13. Following are the comparative Balance Sheets of ABC Company:
Liabilities 2016 2017 Assets 2016 2017
Share Capital 70,000 74,000 Cash 9,000 7,800
Debentures 12,000 6,000  Sundry debtors 14,900 17,700
Sundry Creditors 10,360 11,840  Stock 49,200 42,700
Provision for Land 20,000 30,000
doubtful debts 700 800 Goodwill 10,000 5,000
P&LAIIC. 10,340 10,560
1,03,100 1,03,200 1,03,100 1,03,200

Cr



Additional Information:

0] Dividend totalling Rs.3,500 was paid
(i) Land was purchased for Rs.10,000 and amount provided for the amortisation of goodwill
totalled Rs.5,000
(iii)  Debentures of Rs.6,000 were redeemed
Prepare Cash Flow Statement.
(OR)
14. (i).From the following Balance sheet of XY Ltd as at 31-12-2016 and 31-12-
2017, you are required to prepare:
(ii). Schedule of Changes in Working Capital;
(iii). Funds Flow Statement.

Liabilities 2016 2017 Assets 2016 2017
Share Capital 1,00,000 | 1,00,000 Goodwill 12,000 12,000
General Reserve 14,000 18,000 Buildings 40,000 36,000
P&L A/ 16,000 13,000 Plant 37,000 36,000
Sundry Creditors 8,000 5,400 Investment 10,000 11,000
Bills payable 1,200 800 Stock 30,000 23,400
Provision for 16,000 18,000 Bills 2,000 3,200
taxation Receivables
Provision for 400 600 Sundry 18,000 19,000
doubtful debts debtors

Bank 6,600 15,200

1,03,100 | 1,03,200 1, 03,100 1,03,200

Additional information:
1. Depreciation charged on plant was Rs.4,000 and on building Rs.4,000

2. Provision for taxation of Rs.19,000 was made during the year 2017
3. Interim dividend of Rs.8,000 was paid during 2017
15. The following data is available in a manufacturing company for 50% Capacity.

Particulars Rs.
Fixed Expenses :
ages and Salaries 0,000
Rent/Rates and Taxes 6,60,000
preciation 10,000
ndry Admin Expenses 0,000
Semi variable Expenses at
50% Capacity
rintenance and Repairs 3,50,000
direct Labour 10,000
les Department Salaries etc 0,000
ndry Admin Salaries 2,80,000
Variable Expenses
aterials 70,000
bour 40,000
her Expenses 7,90,000
tal 98,00,000

You should assume that the fixed expenses remain constant for all levels of production.



Semi — variable expenses remain constant between 45% and 65% capacity, increasing by
10% between 65% and 80% capacity, and by 20% between 80% and 100% capacity.
You are required to prepare a flexible budget for the year at 60%, 75%, 90% and 100%
Capacity.
(OR)
16. What is Budgetary Control? Explain the advantages and limitations of Budgetary
Control?

17. What is the Meaning of Report? Explain the Strategies for Writing Effective Report?

(OR)
18. Explain the Differences between Financial Reporting and Management Reporting?



GOVERNMENT COLLEGE (AUTONOMOUS), RAJAHMUNDRY
(Accredited by NAAC —A+ll Grade)
(W.e.f. 2020-21 Admitted Batch)
DEPARTMENT OF COMMERCE
BBA (Digital Marketing) Semester-V

COM348::SOFTWARE SOLUTIONS TO ACCOUNTING
MODEL QUESTION PAPER
Time: 2 % Hrs. Max Marks: 50 M

© N o g B~ w DN -

SECTION-A
Answer any FIVE of the following questions. 5X3=15M
How to Insert/Delete rows in MS-Excel
How to prepare Accounts in MS-Excel
Explain features of ZOHO Books
Define QuickBooks
Explain Tally Screen in detail
Explain Gate way of Tally
How to create unit of measurement in Tally

Explain Contra VVoucher in Tally
SECTION-B

Answer FIVE questions. 5X7=35 M

9.

10

11.
12.
13.

14.
15.

16.
17.

18.

Explain the functions in MS-Excel
(OR)
Explain the features of MS-Excel Spread Sheet
Discuss various features of Tally in Accounting
(OR)
How to Create / Alter / Delete a Company in Tally
How to Create/Alter/Delete a Company in Tally
(OR)
Explain the different types of Operating System
How to create Stock Groups / Stock Category / Stock Item in Tally
(OR)
Explain Multi Ledger creation in Tally
Discuss Sales Invoice / Purchase invoice with suitable examples in Tally
(OR)
Briefly explain Contra VVoucher / Payment voucher with suitable example
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COM178: ADVERTISING AND MEDIA PLANNING
MODEL PAPER

Time: 2 ¥ Hours Max Marks: 50

SECTION - 1

Answer any EIVE of the following Questions. 5X3=15M
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Advertising
Process of Business Promotion
Campaigning Process
DAGMAR Approach
Copy Writing
Issues in creation of Copy Testing
Selection of Media
Strategy for analyzing Market Media
SECTION — 11

Answer ALL the Questions. 5X7=35M

9.

10.
11.

12.
13.

14.
15.

16.
17.

18.

What is the meaning of Advertising? Explain the characteristics and importance of advertising.

OR
Elucidate the Functions of Advertising.
Discuss the types of Advertising Agencies.

OR

Briefly explain the role and responsibilities of ASCI.
Explain the process of Advertising.

OR
Discuss various Elements and Principles of Advertising.
Define Media Planning. Explain different types of Media.

OR
What are the Advantages and Disadvantages of Media Planning?
What are the factors that influencing the Market Media?
OR

How do you analyze the Market Media?
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Model Paper
Time: 2 % Hours. Max Marks: 50
SECTION-—A (5%3 =15Marks)

Answer any FIVE of the following.
Write Meaning and scope of sales promotion
Write about Types of Sales organization
Write about Cross promotion
Write about setting up of sales promotion
Write about displays
Write about fashion shows.
Write about Sales Budget
Write about motivation of Sales personnel
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ECTION-B

Answer ALL questions. (5x7 =35 Marks)

9. What are Factors influencing Sales Promotion

OR
10. Write about Strengths and limitations of sales Promotion
11. Write about types of Sales Promotions

OR
12. What are the sales promotion methods in different product life cycle?
13. What are the tools of sales promotion?

OR
14. Wirite the steps in designing of Sales promotion campaign.
15. What are the functions of sales manager?

OR
16. Write about types of sales man.
17. Write about recruitment and training of sales personnel.

OR

18. Designing of events for enhancing sales promotion.
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SECTION - A
ANSWER ANY FIVE OF THE FOLLOWING. (5X3=15 M)
Importance of digital marketing.
Explain about micro environment.
What are the objectives of website?
Incorporation of design
What is OFF page optimization?
Explain the role of search engine operation?
What is social media marketing?
Advancements in e mail marketing.

SECTION -B S5X7=35M
Answer ALL the Questions
9. Briefly explain about online micro environment.

(OR)
10. What are the trends in digital marketing discuss.
11.What are the components of website? How to create the website?
(OR)

12. How to adding content, installing an activating plugins in website?
13. Discuss the history and growth of search engine optimization

(OR)
14. How to create campaign in search engine marketing and its extensions.
15. What are the strategies and planning’s in social media marketing.

ONoGAE wWdE

(OR)
16. Explain about social networking and use of different social media Networks
17. Discuss about developments of email marketing.
(OR)

18. What are the trends in industry mapping?
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MODEL QUESTION PAPER
SERVICE MARKETING
Time: 2% Hrs. Max Marks: 75
SECTION - A
Answer any FIVE of the following 5X3=15M
1.  Scope of services.
Classification of services.
What are the factors influencing customer expectation of services?
Concept of customer delight.
Meaning of customer services.
What are the retention strategies?
Explain about the concept of service leadership?
Explain the importance of new services?

SECTION -B
Answer the following 5X7=35M

©NO U WD

9. Briefly explain about marketing of insurance services?
(OR)
10. Discuss about nature and characteristics of service marketing?
11.  Explain about role of customer in service delivery?
(OR)
12.  What are the conflict handling in services and explain how to overcome it?
13.  What is customer relationship marketing, Explain customer relationship benefits?
(OR)
14. Explain segmentation strategies in service marketing?
15.  Briefly explain about demand and supply of services.
(OR)
16.  Write about line and queuing theories of pattern demand?
17. Explain the stages in development of new services?
(OR)
18.  How to measure the service quality and mapping, explain it
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